
CUSTOMER EXPERIENCE (CX) AND BRAND ACTIVATION PROFESSIONAL
“Transforming Customer Journeys into Powerful Brand Experiences.”

Schedule

Venue (In-house) Fees

At Your Organization Premises Ask For The Quotation

Introduction

In today’s competitive marketplace, customer experience (CX) has become the ultimate differentiator between successful and
struggling brands. Modern consumers are driven not only by product quality but by how a brand makes them feel at every touchpoint.

The Customer Experience (CX) and Brand Activation Professional course empowers participants with the tools and strategies to design,
implement, and measure memorable customer experiences that drive loyalty, engagement, and advocacy. Through real-world case
studies and practical exercises, participants will learn how to align CX strategies with brand identity, activate emotional connections,
and deliver consistent experiences that strengthen brand equity.

Objectives

By the end of this course, participants will be able to:

Understand the strategic importance of customer experience and brand activation.
Map and optimize the customer journey across multiple channels.
Design CX frameworks that reflect brand values and promise.
Use data and analytics to personalize customer engagement.
Create emotional brand connections that enhance loyalty and advocacy.
Implement effective brand activation campaigns that bring the brand to life.
Measure CX success through customer feedback and performance metrics.
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Why Attend

This program equips professionals with a practical framework to design and deliver experiences that turn customers into brand
ambassadors. Whether you’re in marketing, branding, or customer service, this course helps you bridge the gap between brand
strategy and customer reality—ensuring that every interaction reinforces your brand’s promise and value.

Target Audience

This course is ideal for:

Marketing and Brand Managers
Customer Experience and Service Managers
Business Development Professionals
Product Managers and Brand Activators
Sales and Customer Relationship Teams
Digital Marketing Specialists
Anyone involved in creating or improving customer experiences

Individual Benefits

Gain a deep understanding of customer psychology and behavior.
Learn how to design engaging, personalized customer experiences.
Build stronger brand-customer relationships.
Develop analytical skills to track and improve CX performance.
Master techniques for launching impactful brand activation campaigns.

Organizational Benefits

Strengthen customer loyalty and retention.
Enhance brand reputation and emotional connection with customers.
Improve overall customer satisfaction and advocacy.
Create consistency across all brand touchpoints.
Drive business growth through superior experience management.

Instructional Methodology

This highly interactive program blends theory with practical application through:

Expert-led presentations and discussions
Case studies from global brands
Customer journey mapping exercises
Group projects and simulations
Brand activation campaign design workshops
Feedback and coaching sessions
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Course Outline

Module 1: Understanding Customer Experience and Its Impact on Brand Success

Module 2: The Psychology of Customer Behavior and Emotional Triggers

Module 3: Building a Customer-Centric Organization

Module 4: Customer Journey Mapping and Touchpoint Optimization

Module 5: Aligning CX Strategy with Brand Promise and Values

Module 6: Personalization, Data Analytics, and Digital Experience

Module 7: Brand Activation Concepts and Campaign Planning

Module 8: Creating Emotional Engagement through Storytelling and Sensory Branding

Module 9: Measuring CX Performance (NPS, CSAT, CES, CLV)

Module 10: Implementing a Continuous CX Improvement Framework

Certification

Upon successful completion, participants will be awarded a Certificate in Customer Experience (CX) and Brand Activation Professional,
signifying their ability to design, implement, and manage world-class customer experiences that drive brand loyalty and long-term
business success.

Why Choose MAWA Events

Global Expertise: More than 17 years of experience in professional training and consulting.
Industry-Leading Faculty: Courses delivered by seasoned professionals with hands-on experience.
Practical Insights: Learn to turn theory into actionable strategies for real-world business impact.
Client-Focused Solutions: Customized programs designed to achieve your organisation’s unique goals.

In-House / Customized Training

Interested in running this course for your team?
Please contact us:

TEL:

+601116373203

EMAIL:

info@mawaevents.net

© Material published by MAWA Events shown here is copyrighted. All rights reserved. Any unauthorized copying, distribution, use, dissemination, downloading, storing (in any medium),

transmission, reproduction or reliance in whole or any part of this course outline is prohibited and will constitute an infringement of copyright.

MAWA EVENTS
Address: No. 857, Block A2. Leisure Commerce Square - No 9., 46150 Petaling Jaya, Selangor, Malaysia
Phone: +601116373203  |  Email: info@mawaevents.net

+601116373203 www.mawaevents.net info@mawaevents.net


